CURRICULUM VITAE

 Thomas A. Betts
Business Department
Calvin College

1740 Knollcrest Circle SE

Grand Rapids, MI 49546

(616) 526-6480

tom.betts@calvin.edu
Education

MBA (with honors), Marketing/General Business, Western Michigan University, 1995

BBA, General Business/Marketing, University of Michigan, 1985

Academic Positions

Tenured Professor of Business, Calvin College, 2017-Present

Associate Professor of Business, Calvin College, 2010-2017
Adjunct Professor, Business Department, Calvin College, 2009-2010.  

Adjunct Professor, Business Department, Cornerstone University, 2008.  

TEACHING EXPERIENCE
MKTG 301: Marketing (BA-Business major requirement, Calvin College).  An introduction to marketing concepts which includes creation of a marketing plan for a real-world client. 2009-Present.
MKTG 302: Consumer Behavior Theory and Practice (BA-Marketing concentration requirement, Calvin College).  Looking at internal and external factors affecting consumer behavior.  Also includes an introduction to research techniques and a research project for real-world clients.  2009-Present.
MKTG 303: Professional Selling (BA-Marketing concentration requirement, Calvin College).  A relationship selling model that builds value and benefits both the buying and selling parties. Course topics include prospecting, how to make positive first impressions, presentation skills, managing objections, negotiating, reaching win-win decisions, time management, team-selling, sales force management, and serving customers. 2019-Present.

STBR 312: Studies in British Culture (in York, UK while leading Calvin University’s Semester in Britain program). An introduction to historical and modern UK cultures, explored through a combination of readings, research, discussions, presentations, writing, field trips, excursions, and interactions with English people. Spring 2020.

BUS 391 (359): Internships in Business (BA-Business major elective, Calvin College).  Challenges students to look at their personality, strengths, values, faith, and calling while working through their internship.  2012-2019.
IDIS W20: Social Media for Business (BA-college elective, Calvin College).  Developed and taught this look at critical new tools.  Incorporated 13 subject-matter experts and a social media project for real-world clients.  January Interim 2012.
Honors classes, Independent studies, and McGregor students (BA, Calvin College). Worked with several students to complete honors classes and independent studies in Marketing, Internships, and Honors Capstone classes. 2010-2019.

· Spring 2019: Jordan Van Eerden (CCE)
· Spring 2018: Ewura Esi Brookman (Honors Capstone Project), Lucy Kook (CCE), Noah Buteyn (CCE).

· Fall 2017: Nathan DeWindt (BUS 380), Lily Nguyen (BUS 382), Jen-Lyn Sin (Honors Capstone Project).

· Summer 2017: Kaley Frank (Independent Study)

· Spring 2017: Megan Koopman (Honors Capstone Project).

· Fall 2016: Brendon Lenger (BUS 380)

· Spring 2016: Grace Yahiro & Lily Nguyen (BUS 380). Kristin Bielema (Independent Study)
· Spring 2015: Andrew Harris (Honors Capstone Project). Kenzie Krumm & Megan Koopman (BUS 380). Lucas da Silva (BUS 382). Erik Gildemeister & Rich Luimes (Indep. Study).
· Fall 2014: Tantzi Snyder & Jen Li Sin (BUS 380).
· Summer 2014: Sasha Saur (McGregor Scholar).
· Spring 2014: Marly May & Andrew Harris (BUS 382).
· Fall 2013: Allen Jensen, Bret Habura, & Julie Schram (BUS 380). 

· Fall 2013: Marta Swenson (BUS 382).
· Summer 2013: Paul Dunteman (McGregor Scholar).
· Spring 2013: Marta Swenson (BUS 380).
· Spring 2102: Linda Shi (BUS 390).
· Fall 2011: Chloe Kosters (BUS 380).
· Spring 2011: Marissa DeBoer (BUS 380).
· Spring 2011: Kelly LeCoy (Honors Capstone Project).
· Spring 2010: Kelly LeCoy (BUS 380).
MKT 352: Marketing Research (BA-Business major elective, Cornerstone University).  A comprehensive overview of market research tools and methods. Also included a research project for real-world clients.  Fall 2008.
PUBLICATIONS AND PRESENTATIONS
Redeeming Business through Authentic Relationships.  Peer-reviewed article published in the Christian Business Review, Issue 6, (Fall 2017), page 36. Co-authored with Jill Risner and Robert Eames.  

An Expert's Take on Black Friday Sales Trends. Author of article published on the home page of the Calvin College website on November 24, 2015. 
Why Are We Eating Cookies in Class?: Using group-based experiential learning to introduce the complexities of consumer research. A peer-reviewed poster presentation given at the Christian Business Faculty Association Conference in October 2015.  
Business Matters. Primary author for an article published in the September 2015 issue of The Banner. Co-authored with Jill Risner and Robert Eames.  
Common Grace and Price Discrimination: A Motivation toward Authentic Relationship. Peer-reviewed article published in the Journal of Marketing & Morality, Volume 18, Number 1 (Spring 2015), page 99. Co-authored with Jill Risner and Robert Eames.  
Common Grace and Price Discrimination. A paper and presentation for The Symposium on Common Grace in Business, hosted by the Calvin College Business Department on October 31, 2014. Co-authored with Jill Risner and Robert Eames.  
2013 U.S. Book Consumer Demographics & Buying Behaviors: Annual Review for Christian Fiction and Nonfiction Books. Primary author of this complete view of the U.S. religion book consumer, based on 2012 consumer panel purchasing data. Published by The Nielsen Company in March 2014.  
The Wayfinding Bible. Advisory Committee Member (editorial, design, and marketing). Published by Tyndale House Publishers in October 2013.

Can I Take Your Internship Class from China This Summer? Maximizing On-line Internship Classes.  A peer-reviewed presentation on “Best Practices in Teaching” given at the Christian Business Faculty Association Conference in May 2013.  Co-authored with Robert Eames.

Death by Projects? Surviving and Thriving with Real-World Projects. Abstract article published in Christian Business Academy Review, Spring 2013, page 10. Co-authored with Robert Eames and Gwen Vryhof Bultema.
Death by Projects? Surviving and Thriving with Real-World Projects. A peer-reviewed presentation on “Best Practices in Teaching” given at the Christian Business Faculty Association Conference in June 2012.  Co-authored with Robert Eames and Gwen Vryhof Bultema. Won a "conference best presentation" award.
The Good, the Bad, and the Ugly: The Benefits and Costs of Leading the Way with Experiential Learning.  A peer-reviewed poster presentation given at the Christian Business Faculty Association Conference in June 2012.  Co-authored by Robert Eames and Gwen Vryhof Bultema.
Calvin College Strategic Enrollment Management Plan: Achieving Optimal Enrollment through Campus-wide Contribution.  Co-authored this multi-year enrollment plan (with Dale Kuiper and the Enrollment Team) while serving on the Strategic Enrollment Management working group for the Enrollment Management Committee from May 2011-2012.   Approved by Calvin College Faculty Senate May 7, 2012.

Marketing Ethics Blog.  A personal blog of articles and items to help in facilitate a discussion on the struggle with what is right/wrong and the gray in between for marketing.  2009-2011.

5 Kinds of Christians: Understanding the disparity of those who call themselves Christian in America. Research study by Zondervan and Christianity Today. Contributor to magazine article in Leadership Journal.  October 2007.
The Future of the Industry. A joint presentation and panel discussion by industry experts.  Presented at the Christian Booksellers Association Convention.  July 2005.
1985-2009: Numerous confidential business reports and presentations for my employers and partner organizations.
CORPORATE AND CONSULTING EXPERIENCE
Betts Marketing and Business Consulting, 2008-Present

Business, Strategy, Marketing, and Research consulting for small businesses, websites, direct marketing firms, publishers, film companies, health organizations, nonprofits and others.  Examples include:

· Association for a More Just Society (AJS): Worked on rebranding process—research, change management, selection of brand, and implementation.

· Your Medical Advocate (PEACE of Mind): Advisory board member, marketing and sales strategy, rebranding, business strategy development.

· Reformed Benefits Association: Conducted research with their plan participants and on the employee benefits market to develop a marketing strategy for growth.

· Breeze Church Management Software.  Business analysis, marketing and strategy. 

· Bowker/The Nielsen Company.  Created the 2012 annual book and Bible reports for the Christian book industry. Data analysis, interpretation, and report writing. Published in March 2014
· EthnoGrapic Media—Director of Strategic Partnerships:  Coordinated partnerships for content, distribution, marketing, and strategy for this educational nonprofit organization that explores the critical issues of our time through film. 

· TrueSuccess: Leading the marketing and sales for the youth character development curriculum.
· TheCommon.org—Vice President of Marketing and Relationships:  On retainer for a year to develop and lead the marketing and sales for this website launch.  TheCommon.org connects people who have the ability and desire to serve with people who have matching needs in their community. 
· NextWork. Partner in the launch of a new office and work model for businesses that want a flexibility and support services in a collaborative and innovative environment.

· Christianity Today International/Your Church Resources.  Led the strategy development for marketing, distribution, and products in their line of church leader resources.
· XLER Marketing and Brand Consultancy: Marketing, strategy, and client work.\
· The Image Group: Marketing, strategy, tactics, and client work.  
· Nonprofit Marketing and Business Strategy for several clients.
Zondervan, Grand Rapids. MI
Vice President of Marketing: Consumer Relationships & Research, 2004-2008
· Leader of the “Office of the Consumer” initiative to bring a consumer focus to Zondervan’s strategies.  Directed a team of 14 professionals to drive a variety of consumer “touch points”:

· Website strategy and development for Zondervan.com and related microsites. 
· Internet marketing through email newsletters, blogs, podcasts, product sampling (audio, video, and text), social networks, search engine marketing/optimization, mobile, and other tactics.
· Direct-to-consumer sales through Zondervan ChurchSource (see below) and eZondervan (product downloads).
· Consumer convention strategy and execution (e.g. National Pastors Convention).
· Broad-based research to drive product, marketing, sales, and corporate strategies.
· Analytics and tracking of results for web and other marketing efforts.
· Other Responsibilities:

· Co-leader of digital/online team to serve emerging markets with new formats of content (audio, ebook, video, mobile, subscription, wiki, etc.) 

· Marketing representative for category management teams (religious books) with Borders/Walden, Wal-Mart, and others.
· Managed the prioritization and development of marketing systems—consumer database, research, web, and in-store kiosks.
· Represented Zondervan to partners, authors, retailers, trade associations, and HarperCollins (parent company) for a variety of other special projects.
Sr. Director of Strategic Marketing at Zondervan, 1999-2004
· Responsible for the development of strategies that maximize corporate selling and marketing efforts through key accounts across all sales channels and product lines to increase revenues, profits, and market share.  

· Lead the Sales and Marketing teams in the development process for new title strategies and product promotions.  

· Oversaw trade shows, catalogs, order forms, co-op advertising, product promotions (from approval through system implementation and analysis of effectiveness), market share research, and tracking of Sales and Marketing spending.  

· Lead company-wide projects to study issues and implement needed strategies for change—such as the overhaul of the complete product information database, trade show strategies, and Internet site subcommittees.

Marketing Director: Direct Marketing and Partnerships at Zondervan, 1997-1999

Director with P&L responsibility for the $6.5 million Zondervan ChurchSource direct marketing division. Along with a staff of six people and a variety of out-sourced vendors (ad agencies, database, fulfillment, customer service, list rental, and collections) served the church and pastor market to “Equip them for Effective Ministry” through sales of Zondervan products.  Grew the business from $3.8 million to $6.5 million with average profits of 13%.  Also, directly responsible for all aspects of Zondervan’s church resource partnerships (Youth Specialties and The Willow Creek Association).  Heavily involved in product development and author relations.  

Marketing Director: Research, Operations & Database at Zondervan, 1995-1997

Performed or managed all research for the company. Used a variety of techniques (direct mail, Internet, focus groups, etc.) to research customer satisfaction, retailer needs, product development preferences, consumer desires and habits. Responsible for the development of Marketing Department budgets and tracking systems.  Managed the development of a consumer database strategy and a marketing/promotion planning database for the department.  Served on the Marketing Leadership Team.  Lead cross-departmental task forces for special projects.

Faith Alive Christian Resources (Formerly CRC Publications), Grand Rapids, MI
Marketing Manager, 1990-1995

Responsible for all marketing, advertising sales, circulation, fulfillment, systems, research, and production for a denominational publisher's magazines. Led the marketing effort for foreign language books.  Sales representative for all printing done for other organizations by the in-house printing plant. Increased sales and revenues consistently.

InterVarsity Press, Downers Grove, IL
Business Manager, 1988-1990

Business Manager for The Journal of Christian Nursing. Responsible for all noneditorial functions including marketing, circulation, fulfillment, fundraising, computer systems, budgets, research, production, and buying and selling of advertising.  Also helped with marketing of InterVarsity Press books. 

Suburban Bible Church, Highland, IN
Youth Director, 1988-1989

Director for an active high school youth program.  Managed a staff of eight volunteers, taught Bible classes, led Bible studies, and coordinated a wide variety of events.

NCR Corporation, Merrillville, IN
Account Manager, 1985-1988

Account Manager in the Financial Systems Division. Responsible for selling computer systems, teller stations, check-processing systems, and other equipment to banks, savings and loans, and credit unions. 

GRANTS, HONORS AND AWARDS

2019: Grant from the Calvin Center for Innovation in Business to develop a Professional Selling (MKTG 303) course for the new Professional Selling concentration (Marketing Major).

2017: Grant from the Calvin Center for Innovation in Business to do business department service in leading the committee to develop a new business program curriculum and major/minor structure. 
2016: Grant from the Calvin Center for Innovation in Business to do advanced scholarship on Authentic Relationships in Marketing.  Co-authoring a paper with Jill Risner and Robert Eames. 
2014: Grant from the Calvin Center for Innovation in Business and Acton Institute to do advanced scholarship on Common Grace and Marketing.  Co-authoring a paper with Jill Risner and Robert Eames for The Symposium on Common Grace in Business. 
2013: Grant from the Calvin Center for Innovation in Business to do applied scholarship on the 2012 trends in the Christian book-buying industry.  Supervised a McGregor scholar on data mining and report writing.  

2012: Won a "conference best presentation" award for Death by Projects: Surviving and Thriving with Real-World Projects presented at the Christian Business Faculty Association conference (with Bob Eames and Gwen Vryhof Bultema).

2012: Grant from the Calvin Center for Innovation in Business to do applied scholarship on trends in society based upon book-buying and other media data.  Also, will develop a student project on research methods for Consumer Behavior (BUS 382) using Bowker’s consumer data by the end of August for use in Fall 2012.  

2011: Grant from the Calvin Center for Innovation in Business and Stipend from Calvin Enrollment Department to do research on successful Christian college enrollment strategies and survey the Calvin College faculty/staff.  Co-authored the new Calvin College Strategic Enrollment Management for 2012-2015. 

2008 Effie Award for marketing The Bible Experience (honor the most significant achievements in the business of marketing communications: ideas that work)


2008 Audie Awards (2) for The Bible Experience (including 2007 Audiobook of the Year)

2007 Marketing Sherpa Silver Mouse Award (Best Email Newsletter for Marketing Purposes)


1996 Trailblazer Award for Marketing Organization of the Year from the American Marketing Association—West Michigan

Beta Gamma Sigma Business School Student Honor Society, 1995. 

RESEARCH and SCHOLARSHIP 
Advanced research on Authentic Relationships in Marketing with Dr. Jill Risner and Professor Robert Eames. 2016-2017.  

Market Research. Conducted primary survey research for Calvin College as part of the Online/Digital Taskforce.  Surveyed students on online and transfer classes. February 2017.

Market Research. Conducted primary survey research with Reformed Benefits Association’s plan participants and on the employee benefits marketplace to develop a marketing strategy. Summer 2015.
Advanced research on Common Grace and Price Discrimination with Dr. Jill Risner and Professor Robert Eames. 2014.  

Branding Research.  Working with Calvin’s branding team to do research from a variety of stakeholders on changes to the Calvin brand and its execution in the market.  2014-15.

Student Enrollment Research. Working with Calvin’s enrollment team to analyze results of the Choice Survey and other student decision surveys.  Recommended changes for future surveys. 2014.

2012 Consumer Annual for the Christian Book and Bible Markets: Demographics & Buying Behaviors.  Worked with consumer buyers panel data (owned by Bowker/The Nielsen Company) to create an updated look at the industry and trends affecting it.  2012-2014.

Best structure and teaching methods for an on-line internship class in a Christian Business College. Co-authored with Robert Eames for peer reviewed abstract and presentation (see “Presentations” section). 2013.
Experiential learning for Christian Business Colleges.  Co-author with Robert Eames and Gwen Vryhof Bultema on two peer reviewed abstracts and presentations (see “Presentations” and “Honors” sections).  2012.
PubTrack Consumer, PubTrack Christian, and STATS Databases.  Worked with IPSOS and then Bowker companies to benchmark and establish a consumer book buyer panel.  Tracking was done by both point-of-sale data and self-reporting diaries. 2004-2008.

State of the Bible Industry:  A comprehensive study done by Zondervan every four years examining trends in Bible purchasing and use by Americans.  1996, 2000, 2004, 2008.

Category and Product Market Share Reports:  Created a system to compile point-of-sale data from several distribution channels and generate an overall market share by category and product for use in strategic planning.  2000-2008.

Christianity in America: Partnered with Christianity Today and Knowledge Networks to do use Latent Class Segmentation to group American Christians using experiences, behaviors, attitudes and other variables. 2007.

Selected and implemented research library system from SIRSI to make all research searchable and available to the whole company (Zondervan). 2006.

Pastor and Church Staff Research: Emotional Inquiry Research. Worked with BrandTrust to do a deep dive into the emotional drivers that affect the buying and referral behaviors of church leaders regarding Christian resources and the companies that produce them. 2004.

Borders Category Management Research:  Worked with Borders Bookstores team and Q2 Brand Intelligence to understand the decision process that consumers use to determine which stores to shop for religion books and which religion books to buy.  2003-2004

Customer Satisfaction Survey:  Worked with NPD Research Group to create and implement a study of all Zondervan customers to benchmark their satisfaction with the company. 1996-1997.

Bible Focus Groups:  Numerous focus groups to get consumer input into each major Bible developed by Zondervan.  1995-2008.

COLLEGE SERVICE

· Serve as Chair and Co-chair of the Business Department/Business School. 2019-Present

· Serve on New Business School Building design and planning team. 2020.

· Lead 2030 Vision and Strategy Development for New Business School.  2020-Present

· Co-led the team developing documentation and strategy for large Business School donor effort - resulted in $22M donation. April 2019- May 2020

· Served on search team for Associate Provost for the new Global Campus at Calvin University. 2019
· Faculty Advisor: Advancement Committee for the Calvin College Board.  Fall, 2017-Present

· Student consulting and Project-based Learning.  Directed over 200 projects for West Michigan businesses and organizations using Calvin business students in Marketing, Consumer Behavior, and Social Media courses.  2009-Present.

· Faculty Advisor for the Calvin College Marketing Club student club. 2011-Present

· Departmental Service: Serve on a variety of business department groups—including business program evaluation, disciplinary tracks through courses, future departmental strategy, entrepreneurship track, and marketing track champion. 2009-Present.

· Served on a panel for prospective students/parents for Fridays at Calvin. 2013-Present

· Led Calvin's Semester in Britain with 24 students. Teach 2 courses, plan and execute several excursions, managed relationship with York St John University staff, mentor students, etc.
· Developed and taught the Studies in British Culture course (STBR 312) for Calvin’s Semester in Britain off-campus semester. May-December 2019.

· Developed and taught the Professional Selling course (MKTG 303) for new Marketing concentration. May-December 2019.

· Served on the OPM selection task force. Work to make a recommendation to Calvin for a company to serve as our online course delivery and facilitation partner. 2019-2020.
· Van Lunen Center, Governing Board Member/Chair, 2012-2019. 

· Leader for Business Department committee to revise the business program and degrees offered for implementation in Fall 2019.  January 2016-September 2019.
· Revised the curriculum for the off-campus Interim: Business & Engineering in the Context of European Culture. Fall 2018.

· Internships committee for LifeWork. January 2018-2019
· Editorial Committee for the Calvin College Press.  2012-2019.

· Supervise Students in Summer Internships as part of BUS 359 class. 2012-2019.

· Faculty Advisor for a Student Organization--the Hunt and Fish Club. 2015-2018
· Student Honors Projects: Consistently work with honors students in Marketing classes, Consumer Behavior classes, and final thesis to complete “contracts” for honors credit.  Supervised two McGregor student summer projects. 2009-2018

· Healthy Habits Leadership Team (faculty and staff health initiative). 2011-2017
· Online Taskforce to create a proposal for the next steps in online learning at Calvin College. Summer 2015 & 2016-2017.
· Handle all communication with prospective business students through the SchoolsApp program with Admissions Department. Previously did prospective student calling.  Also, meet with students for the business department 2010-2017. 

· Sustainability initiatives: Actively participate in sustainability discussions and initiative at Calvin—including summits, discussions, and Biofuel lawnmower study with students in Marketing and Engineering classes. 2011-2017.

· Enrollment Department Research Consultant. 2014-2015 & Summer 2016.
· Served on the search committee for the new Dean of the Library 2015-2016 

· Serve on Business Department "Attract" Team to recruit students to be business or accounting majors. Create brochures, update websites, and lead events for current and prospective Calvin students.  Frequently attend “Friday’s at Calvin” and do presentations to perspective students. 2010-2016.

· Served as a spring break trip mentor on a week-long service-learning trip to the Smokey Mountains. 2016.

· Served on the committee to create a proposal for the Data Science major at Calvin 2014-15.

· Created and facilitated a training for Calvin Admissions Counselors based upon "To Sell is Human" book by Daniel Pink. Summer 2015.

· Calvin Branding Strategy Team to set branding direction (a cross-campus team led by the college Marketing Department). 2012-2015.
· Developed and taught an online internship summer course (BUS 359) in cooperation with the CAS and English departments to serve students in all three departments who have distant summer internships.  Worked with Calvin’s Teaching and Learning Team to leverage the best online tools and pedagogy.  2012-2014.

· Strategic Enrollment Management working group for the Enrollment Management Committee. Co-wrote the Calvin College Strategic Enrollment Management Plan: Achieving Optimal Enrollment through Campus-wide Contribution. 2011-2012
· Developed a Social Media for Business interim course (IDIS W20).  Investigated new electronic tools, incorporated 13 subject-matter experts, and a social media project for real-world clients.  January Interim 2012.

· Guest lecturer in Business Writing class on email and other communication tools.  2011.

· Panel member for "What I wish I Knew" discussion with incoming Calvin faculty. 2011.
COMMUNITY SERVICE AND PROFESSIONAL ACTIVITIES
· Board Member (water quality) for Big Crooked Lake Association. 2016-Present

· President/VP for Timber Trails Conservation Club (Gladwin, MI). 2014-2016, 2017-Present

· Elder (President) for Alger Park Christian Reformed Church. 2015-2019.

· Assistant Coach for Grand Rapids Christian High School Lacrosse Team 2010-2014.

· Board Member for Volunteers in Service and Chair of Development Committee. 2009-2012.

· Treasurer of the Grand Rapids Christian Hockey Boosters 2008-2013.

· Youth Ministry Board at Alger Park Christian Reformed Church, 2008-2013.

· Sunday School Teacher at Alger Park Christian Reformed Church—6th-10th grades 1998-2003 and 2009-2012. 

· Coach for Grand Rapids Christian High School Fall/Spring Club Hockey Team 2007-2012

· Interviewed as a Calvin Marketing Professor by Fox 17 News for a story on why stores are selling Christmas items so early in the year. Video of the interview was shown on the 5, 6, and 11 PM news. September 2011.

· President/Vice President for Timber Trails Conservation Club (Gladwin, MI). 2009-2011

· Coach for Grand Rapids Christian Middle School Lacrosse Team 2008-2009

· Member of the Young Life Board for Central Grand Rapids 2007-2009.

· Member of Christian Booksellers Association Research and Point of Sales Tracking Committee 2002-2008

· Member of Book Industry Study Group’s Product Coding (BISAC) Committee 2006-2008.

· Member of Book Industry Study Group’s Research Committee 2006-2008.

· Convention Director for the National Pastors Convention 2007-2008.

· Member of Christian Booksellers Association Bible Steering Committee 2006-2008.

· Member of American Marketing Association of West Michigan 1995-2000 and 2006-2008.

· Coach for Grand Rapids Christian Youth Football 2006-2007

· Member of the Steering Committee for the National Pastors Convention 2004-2008.

· Coach for East Grand Rapids Amateur Hockey Association 1995-2008

· Coach for Southern Little League Baseball 2005-2008

· Elder for Alger Park Christian Reformed Church 2004-2007.

· Member of Christian Booksellers Association Clerk Training Team 2005-2007.

· Member of Christian Booksellers Association CBA Convention Steering Committee 2001-2004.

· Chairman of Alger Park Christian Reformed Church Children’s Ministry Team 1998-2001.   

· Youth Leader at Alger Park Christian Reformed Church 1991-1997.
PROFESSIONAL AFFILIATIONS 

Christian Business Faculty Association

American Marketing Association
CONTACT INFORMATION

Home address: 5287 Pointview NE, Lowell, MI 49331 
Cell Phone: 616-901-7144 

Work Phone: 616-526-6480

Email: tom.betts@calvin.edu or betts.t@sbcglobal.net 

Web: http://www.linkedin.com/in/tbetts       
 
